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1. RFID technology will make it possible for casino operators to spot counterfeit or stolen

chips.

The term interactive marketing has been coined to describe a customer-focused

management process that is based on using the Internet, intranets, and extranets to

establish a two-way transactions between a business and its customers.

3. Enterprise application integration (EAI) software provides middleware that performs
data conversion and subordination, and application communication and messaging
services.

4. B-commerce does not include such things as extranet access of inventory databases by
customers and suppliers.

5. Most business-to-consumer e-commerce ventures take the form of auction sites on the
World Wide Web.

N

II. Multiple Choice Questions
1. Business process reengineering is best defined as:
A. A key technology to reduce customer late payments
B. A radical redesign of business processes to achieve improvements in cost, quality,
sped, or service
C. A key way to ensure successful improvement in processmg
D. All of the choices are correct.

2. In addition to the five basic competitive strategies, the text describes several key
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strategies implemented with information technology. Which of the following is not one
of those strategies?

A. Locking in customers

B. Building switching costs

C. Creating alliances

D. Raising barriers to entry

. Which statement best addresses the e-commerce success factor of selection and value?
A. "l don't want to browse through a slow website or buy from a site where paying takes
too long."

B. "Your prices don't have to be the lowest on the Web as long as you have a reputation
for high quality, guaranteed satisfaction, and customer support.”

C. "I want to know about sales when I log onto a site and get free shipping if the value of
my order exceeds a certain amount.”

D. "I want to receive the exact product that I ordered, within the timeframe promised."

. Many companies have policies that require managers to be involved in IT decisions that
affect their business units. This helps managers:

A. Improve the strategic customer value of information technology

B. Avoid IS performance problems in their business units and development projects

C. Monitor the problems of employee resistance and poor user interface design

D. See other opportunities for I'T development

. A(n) is a Web-based interface and integration of MIS, DSS, EIS, and
other technologies that gives all intranet users and selected extranet users access to a
variety of internal and external business applications and services.

A. Enterprise Resource System

B. Enterprise Information Portal

C. Executive Information System

D. Collaborative Information System




